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Brand Identity 

Emsa is a brand with charisma: a global 

leader in small household products that 

guarantees everyday smiles through their 

products.  

Their products are made to enjoy:  

mobile life, hot & cold beverages, 

preparing & serving freshness and 

gardening.  

Emsa’s  German quality products 

guarantee durability. 

 

Design Assignment  

Through Emsa—Utwente 2018: refresh 

and sustain;  a new, fresh, innovative 

concept must be delivered through a 

mock up supported by a documentation 

of the design process.  

The goal is to develop a product, 

emphasizing the brand’s existing 

qualities.  

 

ABOUT THE CLIENT 

Our design group consists of 10 students 

from a multidisciplinary background: 

industrial design engineering, industrial 

engineering management and mechanical 

engineering.  

The aim is to bring together the 

knowledge from the disciplines in the 

design process, to create new, realistic 

products.  

We are a highly motivated team aiming 

to create a good product and develop 

each other’s  interdisciplinary skills. 

ABOUT US 

Our target audience is young professionals. This 

term refers to people in their 20s and 30s that are 

either studying towards a profession or are 

employed.  This target group was selected because 

Emsa hasn’t reached this target group yet.  

According to our survey, young professionals are not 

satisfied with current solutions and how they fit in 

their bags.  Thus, there is interest in a new product. 

A big part of their life is not spent at home, thus 

improving their mobile life is a must.  

 

TARGET AUDIENCE 

A goal is to design a new product line for young 

professionals according to their needs and wishes.  

A survey replied by over 80 people from the target 

group lead us to one of the key factors that is 

discouraging about packing lunch: bulkiness of the 

boxes, leakage and smell.  Most of the existing 

lunchboxes are not a good match for laptop bags, 

which are commonly used by the target group.  

The goal is to design a series of products that better 

match the needs of the target group: a flexible, slim, 

no leak lunchbox that can bring a smile on the user’s 

face everyday.  

 

GOALS 



The design consists of a series of products aimed 

for young professionals:  a modern day product 

that meets modern day needs.  It consists out of a 

fabric containment product that allows for storage 

of different sized lunchboxes, according to the 

user’s need. 

Fabric is chosen as a material because of it’s 

qualities: it’s thin, light and has a premium look; a 

good match for a professional environment.  

  The product facilitates easy access to the food, 

while ensuring use on the go and in professional 

environments. It can be described as a thin 

product suitable for laptop and messenger bags, 

thus tackling  a problem often encountered by 

young professionals: the bulkiness of current 

solutions.  

As mentioned, making the product suitable for 

laptop bags is a must, thus the width must be 

smaller than  one a 13 inch laptop (one of the 

smallest available sizes and the depth should be 

less than 5cm.  

The line can be seen as a redesign of Emsa’s 

current products aimed for a big target group. It is  

a must  to meet Emsa’s quality and sustainability  

standards through the product line.  

The idea is to use standard size boxes that can be 

fitted in the encasing according to the user’s 

needs. 

CREATIVE DIRECTION 

User satisfaction is the goal, thus the primary inspiration is 

the target group and the conducted survey. The most 

mentioned issues when transporting  food are: the 

bulkiness of the boxes, smell and leakage.  

The increasing trend of spending life on the go is also an 

inspiration for the design process, we believe that on the 

go life can be improved through good food stored in good 

storage solutions.  

While Emsa takles the problem of leakage and smell it was 

found that the sizes of existing lunchboxes are not  optimal.  

Emsa’s products are also a great inspiration in the design 

process: the goal is to design a product that ensures 

everyday smiles for young professionals.  

 

REFERENCES AND  

INSPIRATION 



 

DELIVERABLES 

Deliverable Design rationale Focus points 

Market research. A questionnaire will be performed  to see what 

problems people experience by taking lunch 

from home. 

Current problems to solve and better imple-

mentation of current  products. 

 Concept design The concepts will be attached to the interac-

tive document. In that way the progress of the 

design can be seen. 

 

 Patent study The design will be compared to existing pa-

tents using the database 

Possible conflict with existings designs will 

be pointed out. 

 Product specifications The choice of material and size will be docu-

mented and described through the interactive 

document.  

 

Style analysis The overall design  needs to be in line with the 

professional environment and target group.  

 

Production plan The plan will consists of: material analy-

sis  ,mold design, simulation of injection mold-

ing and sustainable supply chain.  

A general for mass production.  

Further recommenda-

tions for development. 
 

Based on the  final state of the developed 

product, further recommendations will be 

made.  

It will also consist of a reflection of the prod-

uct. Following these reflections, improve-

ments can be made.  

Interactive document A documentation of the design  process that 

will contain all of the above deliverables.  
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